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HSE Visual Identity Guidelines

1 What is a visual identity

Our visual identity includes a logo, font, colours and imagery
styles that work together, delivering our communications in
a clear and reliable way for everyone.

HSE branding is instantly recognisable and associated with
trust and confidence. Using the logo means patients, the public
and staff can easily identify communications from the HSE.

Using HSE branding as outlined in this guide we:

»  standardise how our communications look and feel
»  ensure consistency across our different services

»  build trust and confidence with our patients, the public
and stakeholders

When to use visual identity guidelines

Use the guidelines in any new communications. This might
include stationery, internal reports, published documents, emails
and information materials. Existing communications, signage,
uniforms or printed materials do not have to be changed to meet _
these guidelines. www.hse.ie/eng/about/who/communications/
branding/visual-identity-checklist.pdf Q

Who should use visual identity guidelines

These guidelines are for use by the HSE and can be followed
by all HSE-funded organisations.


www.hse.ie/eng/about/who/communications/branding/visual-identity-checklist.pdf
www.hse.ie/eng/about/who/communications/branding/visual-identity-checklist.pdf
https://www.hse.ie/eng/about/who/communications/hse-internal-communications/

2 HSE Visual Identity Guidelines

2 Our logo

The HSE logo is instantly recognised and associated with trust and
confidence. Using the logo means patients, the public and staff can
easily identify communications from the HSE. The logo is nhow
simplified to a graphic symbol in a single colour green.

The HSE logo is the only logo that HSE teams, services, offices or
organisations should use to identify themselves. It should be used
when updating or editing existing materials.

Creating new logos for HSE services is not permitted. The HSE
communications team will advise services on the correct use of
the HSE logo and any other branding in your communications.
The HSE is also working to phase out many secondary logos
across the health service.

When to use the logo HSE logo

The HSE logo is to be used on all HSE information materials and
communications, including:

Printed materials

Internal and external correspondence
Websites and digital assets
Video / webinars / videoconferencing backgrounds / H f ‘ ‘

waiting room audio-visuals

Marketing communications and any new communications you create

Do not use the previous HSE logo or

Signage . : .
Building a Better Health Service strapline
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3 How to use the HSE logo

Correct use

Use the green logo
on a white or light
background

Incorrect use

Do not change the
colour of the logo

Use the white logo on

a dark background

¢

Do not rotate or
condense the logo

The logo works best
when placed in the top
left of a layout

Give the logo a clear
space and ensure good
contrast between the
logo and background

Use the black logo if
colour is not an option

Do not place the logo
on a background where
there is poor contrast

Do not place the logo
on busy images

Do not outline the logo
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4 | ogo formats

HSE logos (green, black and white) are provided in EPS, Al, PDF, :
JPEG and PNG formats. _

Logos for print

For print, use EPS or Al versions of the logo. These are vector-based
files which you can reproduce at any size without losing sharpness HSE-logo-green  HSE-logo-black  HSE-logo-white
or quality.

Logos for digital

Use PNG versions of the logo for digital applications (websites, d
social media, apps). PNG files have a transparent background, — 15mm
Pl

allowing them to sit on the background colour or image.

Minimum size of logo Minimum size

The logo’s minimum height is 15mm from the top to the base.
If space is limited, use your judgement to ensure the logo is
clearly seen.

Clear space around the logo

Clear space around the logo should be equal to the height of
the ‘H’. For example, if the ‘H’ is 15mm high, use a clear area ‘H’ height d
of 15mm on all sides.

Clear space = ‘H’ height
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5 Fonts

Arial and Helvetica Neue are the fonts to be used as part of our visual identity.

Use Arial in HSE offices on all correspondence, email, information materials and communications.
This ensures our information is always easy to read and understand.

Helvetica Neue is the preferred font for professionally designed communications or publications.
If Arial and Helvetica Neue are not available, use the standard Helvetica font.
Condensed or narrow versions of these fonts should not be used.

weigs  ABCDEFGHIJK ~ Weers  ABCDEFGHIJK

Regular LMNOPQRSTU Light LM NOPQRSTU
Bold VVVXYZ Regular VWXYZ

Italic versions Medium

maserewss abcdefghijklmn abcdetghijkimn

opgrstuvwxyz Heavy opgrstuvwxyz

Italic versions

12345673890 oo | 2B S16 781810
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6 Prlmary Colour palette C85 MO Y54 K52 | Pantone 561 C

Our visual identity includes a palette of colours that can be used
for reports, presentations and other information materials.

The HSE logo green is the only colour in the primary palette.
Percentage tints are permitted.

The information on these pages can be shared with any designer
or printer you are working with, to ensure the right colours can be
used and are accessible.

Our communications must be accessible to everyone who needs it.
This means we need to make sure it can be used by as many people
as possible.

For more information, please see European Union (Accessibility RO G97 B82 | #006152
of Websites and Mobile Applications of Public Sector Bodies)
Regulations 2020.

www.irishstatutebook.ie/eli/2020/si/358/made/en/print
Sample percentage tints

70% 50% 30%
#4D9086 #80BOA9 #B3D0OCB


https://www.irishstatutebook.ie/eli/2020/si/358/made/en/print
https://www.hse.ie/eng/about/who/communications/hse-internal-communications/
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6 Secondary colour palette

Secondary colours are used to reflect the variety and diversity of content across the HSE.
We recommend combining no more than two or three secondary colours. Percentage tints are permitted.

When choosing text and background colours, always make sure that the contrast between both is
sufficient. This will help your information to be as clear as possible.

C54 M22 YO KO CO0 M61 Y97 KO CO0 M38 Y100 KO CO M13 Y95 KO

#FFDEOE
R136 G174 B214 R223 G130 B52 R255 G158 BO R255 G222 B14
C73 MO Y28 K8 C80 M0 YO KO C20 MO YO K38 C52 M69 YO K23

#5F3DC4
R79 G167 B175 R31 G175 B225 R155 G170 B179 R95 G61 B196
C97 M74 YO KO C85 M49 YO K69 C30 MO Y100 KO C25 M75 YO K12

#0048A8 #0C2950 #CBDO3A #AA37ED

RO G72 B168 R12 G41 B8O R203 G208 B58 R170 G55 B224
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7 Dual branding

Use of existing secondary logos should be limited to make The HSE logo works best when placed in the top left corner and
sure communications are clear. HSE communications teams the secondary logo top right (1). Alternatively, the HSE logo

will advise if a secondary logo can be used on your materials. can be placed in the bottom left corner (2) and the secondary
The HSE logo is the only logo to be used for the organisation. logo over to the right. The secondary logo can also sit alongside

the HSE logo, ensuring a clear space between them (3). This
approach may suit advertising and social media communications.

Children’s Disability . .
Service Grant Fund About 2,800

people get bowel
ERN cancer every year

b=

National
Ambulance

The HSE is committed to working with service providers
and community organisations to improve services for
children with disabilities currently on waiting lists.

The HSE invites applications to the new Children's
Disability Service grant fund.

QOrganisations providing services to children with a
disability and their families can apply. Applications can
be made for the provision of additional services, such as:

- Recognised sensory programmes

» Evidence-based therapies
If you're 60-69 you can register today for a FREE

. Respﬂe sernvices BowelScreen test kit that's easy to do at home.

Recruitment
Information Pack

- Additional therapy sessions

Bowel screening can help find the signs of cancer

CIosIng date: Mnnday 13th November 2023, before symptoms start. We'll send your results in
& 2 the post and if you need any more tests, we'll let

For more information and how to apply visit you know.
wwhw.hse.ie/childrensdisabilityfund Visit hse.ie/bowelscreen or Freephone
1800 45 45 55

e

= : hildrer L
.
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8 Imagery

Our people and the care we provide are
at the heart of the HSE’s identity

Photography evokes emotional responses and is an effective way to
express our HSE values.

Imagery used in our publications should not appear staged. It should
look real, authentic and appropriate. Never use poor quality photographs
or clip art. For online communications, use imagery only when necessary
and when it lends to the information or story we are telling.

Images chosen should:

»  reflect the diversity of our patients, the public and staff

»  be representative of gender, race, disability, age,
sexual orientation and religion

»  where possible feature real HSE patients and staff and
follow the consent process Q

Stock Imagery

You can use stock imagery if it is not possible to commission images.
Images used need to feel real, authentic and appropriate.

Photographs are protected by copyright law. When using third party
images, you must have the owner’s permission.

Contact Internal Communications for help sourcing authentic staff imagery:
internalcomms@hse.ie Q



mailto:internalcomms%40hse.ie%20?subject=
https://www.hse.ie/eng/about/who/communications/hse-internal-communications/
https://www.hse.ie/eng/about/who/communications/branding/hse-consent-information-leaflet-for-photography-audio-video.pdf
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8 Imagery: good examples
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8 Imagery: good examples




8 Imagery: top tips

It is important that the images we use are credible and correctly reflect good infection prevention control practice.
Here are some things to consider when choosing or commissioning imagery:

Do not use images that include

Do not use images of medical staff in white
polish, gel or acrylic nails.

coats or stethoscopes around their necks.
Don’t show clinical staff in suits, jackets, ties

»  Staff nails should always
or long sleeves.

be clean and short

> White laboratory coats can be
shown in a laboratory setting

> Long sleeve scrubs can be shown

in surgical theatre settings and ﬁ Do not use images that are
where PPE guidance advises use ® 5 4
[ f g

overly staged and unrealistic.

> Staff must be bare below the elbow

o . . = »  Images should look
in clinical and patient settings Té-

candid and reflect the
diversity of HSE patients,

4 If your image depicts a setting where ,
public and staff

a face mask is recommended, ensure
the face mask is the appropriate type

When showing clinical staff in patient areas,
do not use images that include hand/

arm jewellery, rings with stones, bracelets,
wristwatches, or wrist predometers.

Do not use images that show
staff sitting on patient beds.

»  One gold or silver band is permitted
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9 Video

Video is a wonderful storytelling tool and can be a very ]
effective way to talk directly to your audiences. '

It’s important that we produce high-quality video
content for the HSE. Part of producing high-quality
video content is applying the correct HSE branding
across all videos.

The Video Style Guide ), will provide you with
brand guidelines to use when editing your video.
This includes use of font, colour, subtitles, contextual
text/graphics, and opening and closing frames.

Background music can be used but copyright and
rights-managed songs will need to be purchased.

If you are not purchasing copyrighted music, be sure
to use permission or free-to-use songs.

To produce video content that your viewers will find
useful and worth sharing, you will need to be prepared
to invest a significant amount of time and effort, and
consider the associated costs.

Our Video Best Practice Guidelines ) can help you
to work through these decisions.



https://www.hse.ie/eng/about/who/communications/digital/video/best-practice-guidelines/production-process/hse-video-guidelines-2018.pdf
https://www.hse.ie/eng/about/who/communications/digital/video/best-practice-guidelines/production-process/hse-video-guidelines-2018.pdf
https://www.hse.ie/eng/about/who/communications/digital/video/best-practice-guidelines/
https://www.hse.ie/eng/about/who/communications/digital/video/best-practice-guidelines/
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H=
10 Stationery

This letterhead is the template to be used for
all HSE correspondence from 2022 onward.
It should be used by all HSE offices who
currently have the HSE logo on their headed
paper and for both internal and external
correspondence. Other templates include a
sample agenda, complement slip and memo
document. To request a template or artwork
for you to share with local print services,
please email comms.support@hse.ie

In accordance with the Official Languages
Act we have a duty to ensure that: A4 Letterhead

stationery (headed notepaper,

compliment slips, fax cover sheets, If:
file covers and other folders, labels -
and envelopes)

signage

recorded oral announcements and

mailshots to a group of the population Compliment slip
are provided in either Irish and English
or only in Irish. More information: If: Yourname Sumame
hse.ie/teanga Q

Aonad 8/9 Pairc Gné Sr. an Mhainéir,

Sr. an Mhainéir, Baile Atha Cliath 7.

D07 X320

R: sample.emailaddress@hse.ie

087 000 0000 | 00 000 0000 | www.hse.ie

clive
01000 0000

~

I_ [~ Yourname Surname
I Job title in English

HSE National Immunisation Office,

Unit 8/9 Manor St. Business Park,

Manor St, Dublin 7.
D07 X320

E: sample.emailaddress@hse.ie
087 000 0000 | 00 000 0000 | www.hse.ie

Business card (2 sided: Irish/English)

b=

Title of event

Date
Venue
TIME SPEAKER
9.45am Arrival - Tea / Coffee
10.15am Welcome to event Speaker 1
Topic 1
10.45am Topic 2 Speaker 2
12.45pm Lunch
1.45pm Topic 3 Speaker 3
2.15pm Topic 4 Speaker 4
2.30pm Topic 5 Speaker 5
2.45pm Topic 6 Speaker 6
3.00pm Topic 7 Speaker 7
3.15pm End Speaker 1
=
I. Z
-
To: Name
Job title
From: Name
Job title
Date: Date/Month/Year
Subject:  XXKXXKXXKXXKXXKXXKXXKXXKXXXX

Ref:

00123

xoox Begin your message here xxooox

Name
Job

Memo



https://www.hse.ie/eng/about/who/communications/branding/teanga.html
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11 Emall signature

Your HSE email signature includes your name, job
title, work place location and contact details where
possible. Include your job title and address in Irish
too (your name does not have to be translated).
The Irish version of your job title and address must
come before the English. Don’t include any other
logos or imagery in your signature except for the
HSE logo.

How to update your signature
To update your signature select Arial font, size 10.

To change the font colour for your name and
hyperlinks, click the dropdown arrow and select
more colours. Enter RGB 0, 97, 82 and click OK.

Place the HSE logo at the bottom of the signature
(as shown opposite).

To download the HSE logo and for further guidance
on how to set up your email signature please click
on this link: hse.ie/branding Q

Your out of office must be in both Irish and English.
The Irish version of your out of office must come
before the English. Some out of office examples,
both in Irish and English, are shown opposite.

| To.. ||
M e ||
Send

Subject |

Yourname Surname
Bainisteoir Cumarsaide | Communications Manager

Oifig Naisitinta Imdhionta, Aonad 8/9 Pairc Gné Sr. an Mhainéir, Sr. an Mhainéir, Baile Atha Cliath 7. D07 X320
HSE National Immunisation Office, Unit 8/9 Manor St. Business Park, Manor St, Dublin 7. D07 X320

087 000 0000 | 010000000 | hse.ie/communications

~
i

-

Email signature

Go raibh maith agat as ucht do riomhphost, nilim ag mo dheasc faoi lathair ach beidh mé i dteagmbhail
leat ar fhilleadh dhom.

Thank you for your email. | am currently away from my desk and will contact you upon my return.

Téaim ar saoire 6 X go X.

| am on leave (from X to X date).

Ma ta ceist phrainneach agat déan teagmhail le (iomhphost) né téigh chuig www.hse.ie/communications

Please contact (email) if you have an urgent request, or go to www.hse.ie/communications

Out of office


https://www.hse.ie/eng/about/who/communications/branding/emalsig.html
https://www.hse.ie/eng/about/who/communications/branding/emalsig.html
https://www.hse.ie/eng/about/who/communications/branding/
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12 QR Codes

QR codes are two-dimensional barcodes that can
be scanned with a smartphone or QR code scanner
to access online information or content.

If you are using a QR code in any communications,
consider the following:

Ensure that your QR code is 3cm by 3cm
(1.2 inches by 1.2 inches) in size.

Ensure that your QR code has good contrast

with its background. Black QR codes on a You can now pay your
white background are the easiest to scan. . . h
If using a coloured QR code, ensure the HSE invoice online
contrast is still sufficient for reliable scanning.
Keep a white space around the QR code W}?:S!:Z:q‘:f;jmber
to prevent interference with its scanning. Invoice Nurmber or scan the
This should be at least 4 times the width Credit or Debit card QR code below
of one of the QR code’s squares. E E
Avoid placing QR codes in areas with —
a lot of visual clutter. If IE

. - sk

Consider the accessibility of the QR code
for all users. Provide alternative means of
accessing the same online information or
content for those who cannot scan QR codes.

Ensure all QR Codes are GDPR Compliant.
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13 Presentation templates

Presentation templates are available for all HSE staff to use for internal and external presentations.

To request a template, please email comms.support@hse.ie

PowerPoint
template
sample slides

Slide Templates

For HSE and Funded Agencies

The HSE logo appears in
the top left hand corner in
the samples shown below.
This is the preferred and
most visible position for
the logo. If a layout requires

a different location, please

Heading in Arial Bold
24 point text

This shows how to use a pholo and statistic as a
focal point for a slide.

+  This is a sample bullet point style, using the
font Arial Regular in 12 point text.

«  This is a sample bullet paint style, using the
font Arial Regular in 12 point text

= This is a sample bullel point style, using the
font Arial Regular in 12 point text,

Highlight a fact or statistic
with a short statement

prominent, clear and legible.

The following siides show ideas for laying cut text, charts and images.
They will help you fo create cléar and impactful slides.

Soma general tips:
> Use the HSE Visual Identity Gui

st 85 2 referance.

¥ Use the font Arial and the colour palette shown in the Guidelines.

B When possible, keep your information concise.

» Dot overlicad a slide with too many elements - it's better to use a 2nd slide.
¥ Chese images carefully, The night image is important for clear messaging.

»  Try not place text on top of images - it can be difficult to read.

Biste: Trws albove THT nd whuer matrics refor 55 thay swan dary dals fangs from 3188 March — 88 Agei

Pnead
el
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13 Presentation templates (continued)

Presentation templates are available for all HSE staff to use for internal and external presentations.
To request a template, please email comms.support@hse.ie

PowerPoint
template
sample slides

’f Total

Community
Referrals

*  This weakly total has decraased
by 15% in comparison to the

Walk-in Test Centres aarne time pariod Inst weelc Total Daily Community Referrals

neo 0218
*  The graph to the right shows a Ani e ;x:-:

The HSE logo appears in e M ’
muralsoverlne:vaslnsys_ e I le

the top left hand corner in
the samples shown below.
This is the preferred and
most visible position for
the logo. If a layout requires
a different location, please
ensure that the logo is ’f Serial Testing in Nursing Homes ’f Walk:n TcstCentres -
prominent, clear and legible. g e me A 2

Analysis and feedback to date Sites have been
+  Reasons peopie have listed for attending include, shared hausing, popular with local
concems about working envirenments, meeting family members, communities and
Nursing Home Detected Rate per Cycle concems they may have been a close or casual contact well received.

*  (Of the 635 positive cases not all have been symptom free —
when called by contact fracers to identify symptoms and gather
data 50% of positive cases identified symptoms

+  Ofthe 635 positive cases up to 40% have been subsequently
been identified as close contacts of confirmed cases

cases in and family
have been identified as a result of the walk-ins so far

14 detected cases
identified (0.08% detected rate)
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13 Document and report templates

The HSE logo is placed in the top left hand corner of all template covers.
This is the preferred location for the logo. If a layout requires the logo to
be in a different location, please ensure that it is prominent and clear.

To request a template, please email comms.support@hse.ie

Template 2
Heading in Arial Bold

Subheading is in Arial Regular if required

Template 1
Heading in Arial Bold

Subheading is in Arial Regular if required

Template 1 Template 2

2

Style for section
divider heading

Style for section heading

Subheading is in this style

Grae es rei sa vitient qui inat. Atrum, eruderf iciverobunte restesi ssatusultum
pris nemuni sent aribem adeorti musceri proriam inatum que tela vid. Gra sil
hoste temus inatum dica; nocchus, cont fex menterr aessoludenes publinate
temoenihicae terridemus, se defaut grari, moraes incestrum ta rei sulocup ientere
‘condum perit. Satu consuli caedet. Patati hor hor iactala esus locchus alers.
Verimus feris verra

Italic movis, quam, unum conculoctem unum t ser adducis silurora et, consuam
ips, nostanducem inteniciesi sil viverum mor querfecipte peconda cibem, mo iam
Vide pestem sce tuis intrum s et faut iaetraret publiceris, nimo unte, ficaverfecte
etrum invertelus intem ta, publibem re dic re aci et rehem orte dit, facit. esidi, ur
medeporae, nontero vatuissus vertere, consimovius inclum quissolutem publis
flicaudem essidius iam pat porum mactam.

Miliam desidie accient, consulla menem antilic aequam obse inatis hem.
Aperit et publius essede etrum Romanti amplicae quo ad sil viverum mor
querfecipte peconda cibem.

Cuperip imunum erorur quo veritiam inatius considem publiam.

Subheading is in this style

Serfecrei pos proris. Vocae hoc, vivilicata nonum pubis virtus auctorbis, fui perri
‘ca omnostres menscri tiquam ocaes hostrebem det. Qua rempessa pratiam

di, ninte conterum uteliam, patimur, sen hum erfecrunum ina, ve nocchum miu
‘quemum intidem ublissi licio, curo urbitat alatam ta, que inemunt.

Atam portem. Mulerum sentemere sid nos culica dem ina, videfrendam hora
Irmis patoraet re prore pultoret rete, que in Etrempl icaedius, nia acciaecere
nicividela elriptem lusquam. Castend, sat ficaperit. Iventerter aut publin seninil
‘conemusa dea re conihlius hoc, oratis inpris. Overis publicae, con Etret am, que
portiae llarent,

Name ofreportis repeated n the footar on every text page

xx

Template 2: Section divider and text layout
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13 Document and report templates (continued)

The HSE logo is placed
in the top left hand
corner of all template
covers. This is the
preferred location for
the logo. If a layout
requires the logo to be

Subheadin Chart or diagram heading is in this style

Template 4
Heading in Arial Regular

Subheading is in Arial Regular if required

in a different location, gy, Template 3

L Heading in Arial Regular
please ensure that it is
prominent and clear.
To request a template,

please email
comms.support@hse.ie

Template 4 Template 4: Text layout

If

- Style for section Style for section heading
divider heading Sub

Template 5A Template 5B
Heading in Arial Regular Heading in Arial Regular

Subheading is in Arial Regular if required Subheading s in Arial Regular if required

Template 5C
Heading in Arial Regular

u

ed

Template 5: Covers options Template 5: Section divider and text layout
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13 Visual Identity Examples

Sample heading
in Helvetica Neue

Secondary line, if required

Additional messaging, where to find more
information or contact details can be placed
at the base of the layout.

T. 00 000 0000 E: name@emailaddress www.webaddn

A4 Poster

b=

Secondary line, if required

Sample heading
in Helvetica Neue

Secondary line, if required

Sample cover title
— in Helvetica Neue

Helvetica Neue is
the preferred font for

professionally designed
communications or
publications.

Sample subhead uses 14pt
Helvetica Neue Medium

Helvetica Neue is the preferred font for
professionally designed communications
or publications. This text s 12pt
Helvetica Neue Regular on 15pt leading.
Please ensure the information is easy to
read and understand.

If Helvetica Neue is not available,
use the standard Helvetica font
Condensed or narrow versions of
these fonts should not be used

Some guidance on text
Bullet point text is indented by 6mm
The triangle bullet point s created
using a lower case ‘u’ character in
the font Wingdings 3
There is a 2mm gap between
bullet points
There is a 3mm gap after the last
bullet point

Imagery

Imagery used in our publications should
not appear staged. It should look real,
authentic and appropriate. Never use
poor quality photographs or clip art.

Images chosen should:

reflect the diversity of our patients,
the public and staff

be representative of gender, race,
disability, age, sexual orientation
and religion

Stock Imagery
You can use stock imagery if it is not
possible to commission images. Images
used need to feel real, authentic and
appropriate.

Photographs are protected by copyright
law. When using third party images, you
must have the owner's permission.

Sample subhead uses 14pt
Helvetica Neue Medium

Helvetica Neue is the preferred font for
professionally designed communications
or publications. This text is 12pt
Helvetica Neue Regular on 15pt leading.
Please ensure the information is easy to
read and understand.

If Helvetica Neue is not available,
use the standard Helvetica font
Condensed or narrow versions of
these fonts should not be used

Some guidance on text

Bullet point text is indented by 6mm
The triangle bullet point is created
using a lower case ‘u’ character in
the font Wingdings 3

If appropriate, use
graphics to help make
the information easier
to understand or more
engaging

www.hse.ie

T 00000 0000

Sample heading
in Helvetica Neue

Secendary line, if required

Aeiasonal ressagng.
Infarmation or contact detaks can b placed
o L f thr b,

Templates are available to use
for professionally designed
communications or publications.

Pull up banner

A5 Table top card

To request a template, please email
comms.support@hse.ie
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14 Our visual identity in action

~

==
Hse W
Corporate
Plan

2021-24

H= Menu v

Your health service
Health information, advice,
supports and services

HealthAtoZ

Information on symploms, seif-care advice
and treatment for common conditions

Goto the Health A to Z

Living well

How to stay well and support your mental and
physical health

Goto Living wel

Health regions
implementation progress
update

Get your
free flu

vaccine #

Don't let the flu get to you.
Top-up your protection

In Cycle 10;

Mursing Home Detecied Rate per Cycla

14 detected cases
—) |, identified (0.08% detected rate)
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15 Help and support

Advice on using the visual identity

Communications teams across the country provide support and advice for
HSE services and the wider health system. They can be contacted as follows:

HSE Communications Division
T. 016352180

E: comms.support@hse.ie
www.hse.ie/communications

Hospital Groups/Community Health Organisations
Contact your Hospital Group or CHO Head Office, or find contact details on:
www.hse.ie/communications

Permission to use

The HSE logo can be used by HSE-funded services or programmes, with prior
approval from the funding office within the HSE, or from HSE Communications.

Ownership of the intellectual property

The Health Service Executive (HSE) was established under the Health Act
2004 as the single body with statutory responsibility for the management
and delivery of health and personal social services in the Republic of Ireland.

HSE Health regions

The HSE is establishing 6 new health regions to replace Hospital Groups and
Community Healthcare Organisations. Guidance on this transition and how it
affects visual identity will be available from your communications team.



https://www.hse.ie/eng/about/who/communications/
https://www.hse.ie/eng/about/who/communications/
https://www.hse.ie/eng/about/who/communications/
https://www.hse.ie/eng/about/who/communications/
https://www.hse.ie/eng/about/who/communications/branding/
https://www.hse.ie/eng/about/who/communications/branding/



